B. Development, Administration, and Evaluation of Consumer Information & Employer Outreach

August 2005

2003, 1st Quarter 2004, 2nd Quarter 2004, 3rd Quarter 2004, 4th Quarter 2004 and 1st & 2nd Quarter 2005

2005 additions in Bold in endnotes

Prepared by Allen Jensen 

	Activity
	States with Experience
	States Planning or Beginning 
 Activity
	TA Tools, Policy Analysis and/or Multi-State Analysis

	1. Development of Consumer Outreach & Information Dissemination 


	Alabama

Alaska

California

Colorado

Idaho 

Illinois

Iowa

Kansas

Louisiana

Massachusetts

Minnesota

Missouri 

New Jersey

South Dakota

Utah

Vermont

West Virginia

	Arkansas

Hawaii 

Indiana 

Maryland

Nevada

New York

Oklahoma

South Carolina 

Texas

North Carolina


	Examples of Consumer, Advocate, and Provider Roles Related to MIG Projects & Comprehensive Employment Initiatives
A presentation by Allen Jensen on six state examples. (File available from Allen Jensen , ihoacj@gwumc.edu)



	2. Development and Support of Sub-state Regional Consumer/Advocate-based Information & Outreach Coalitions 

	North Dakota


	Missouri 

	

	3.  Development of  Integrated Benefits Planning Systems and Consumer Resource Management System


	California

Indiana 

Minnesota

New Mexico

Oregon

Virginia

Wisconsin

	Connecticut

Maine 

Washington

	Section 1619(b) Operational Challenges and Selected State  Remedies

Work Incentives Development Report Series of the Center for Workers with Disabilities
http://www.nasmd.org/disabilities/pubs/special.asp


	4.  Evaluation & Refinement of Resource Management and Benefits Planning Systems

	California
 

Connecticut 

New Hampshire

Oregon

Utah

Vermont 

Wisconsin

Massachusetts


	
	Building BPAO Capacity: How Can MIGs Help?
CWD Teleconference

http://www.nasmd.org/disabilities/state/


	5. Employer Relations & Accommodations Activities


	Alabama

Alaska

Delaware

Illinois

Indiana 

Iowa

Kansas

Louisiana

Maine

Missouri

New Hampshire

New Jersey

North Dakota

Oklahoma

Pennsylvania 

Rhode Island

South Dakota 


Utah

Virginia

Wisconsin


	Hawaii 

Massachusetts 

Michigan 

Minnesota

Wyoming

	Center for Workforce Preparations/ Chamber of Commerce Flier on Hiring Workers with Disabilities
http://www.aphsa.org/disabilities/center_initiatives/docs/10ReasonsToHireFlier.pdf


	6. Media or public awareness campaigns for either employers or job seekers


	Alaska

Illinois 

Louisiana

Massachusetts 

Minnesota

Missouri

Nebraska

New Hampshire

New Mexico

New York

North Dakota

Oregon

Pennsylvania

Rhode Island

Utah

Vermont

	Connecticut

New Jersey

South Carolina

	Building an Effective Public Relations Plan in Times of Change
Work Incentives Development Report Series of the Center for Workers with Disabilities
http://www.nasmd.org/disabilities/pubs/special.asp
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1. Development of Consumer Outreach & Information Dissemination





� Alabama 2nd Q 2004 – Developed outreach campaign in conjunction with Benefits Specialists to increase awareness of employment supports and how earnings may impact benefits. 


Alabama - 1st Q 2005 - Phase 2 of the project will develop a formal plan with outcome measures, which will serve as the roadmap for the activities. Phase 2 will be completed in December 2005





� Alaska–1st Q 2004– In order to encourage non-working people to work, provided training and information on the Medicaid Buy-In, Ticket, Benefits counseling and other work-related resources. 27 training sessions - 241 individuals provided benefits counseling training including consumers, service providers and one-stop staff.


Alaska 2nd Q 2004 – Have completed 32 training sessions and Phase II benefits counseling training. Included people with disabilities,  service providers, One-stop job centers and school districts


Alaska 4th  Q 2004  - Project staff provided outreach and training to increase awareness and use of benefits counseling, the Medicaid Buy-In and other employment resources, including creative approaches to securing long-terms supports. 16 presentations were made to 341 individuals, of whom 136 experienced a disability.


Alaska 1st Q 2005 - Training and information were provided to 103 individuals with disabilities and 103 service providers. The APA workforce development specialists had 384 technical assistance contacts, resulting in 157 individuals receiving services, of whom 89 were employed. They also reviewed 42 benefits plans.


Alaska 2nd Q 2005 - 130 people were trained statewide. The APA workforce development specialists had 302 technical assistance contacts, which resulted in 132 individuals receiving services, 61 of whom were employed. They also reviewed 59 benefits plans.





� California–1st Q 2004– Completed draft 4 year communication plan. Developing youth oriented brochure.


California 3rd 2004 -  First brochure about Medicaid Buy-In and PAS program for employed called “I Can Work” was prepared and 50,000 distributed and is now being refined for 2nd printing. 


California 4th  Q 2004 - Brochure "I Can Work", offered in 5 languages.. All available online at � HYPERLINK "http://www.chiip.org" ��www.chiip.org�.





� Colorado 2nd Q 2004 – Developing a state resource guide related to supporting employment of adults with disabilities. Resource guide includes written and electronic consumer friendly materials describing Medicaid services and programs, including but not restricted to PAS, for dissemination to targeted audience.





� Idaho – 3rd Q 2004 – Formed multi-agency work group to develop an outreach program for consumers, family members and community agencies to inform them about current work incentives and new SSI-State Supplement work incentives to be developed under Section 1905 (q). 


Idaho 1st Quarter 2005 – Partnering  with  SSA, Medicaid, Vocational Rehab, Protection & Advocacy, BPAO, SILC & DD councils to develop & distribute consumer education materials that provide accurate, consistent info about Medicaid, SSA work incentives and employment supports. Focus on connecting consumers with professional experts.  Began distribution of consumer education materials developed in 2004. Distribution venues this quarter include statewide info and referral network, State Independent Living conference, Transition fair and Medicaid for Workers with Disabilities Steering Committee. MIG Sponsored Work Incentive Training conference with national expert.











� Illinois – 2003State continues to send mailings to SSDI population and increase interest in Medicaid Buy-In program.  State also continues to develop “work 


interest interview tool” for use by PAS assessors to use with home care clients who may want to return to work or begin work. 


2nd Q 2004 – State has found that mailings to SSDI population is not effective and will probably not continue the process. 


4th Q 2004 – The MIG project outreach coordinator presents on an average of 3 times each work week to a diversified group of potential Medicaid Buy-	In enrollees


1st Quarter 2005 - A full time employee is charged with the responsibility of getting the word out about HBWD through presentations at conferences, staff meetings, consumer groups, and other opportunities. This person spends more than 85% of his time specifically on outreach activities.





� Iowa – 3rd Q 2004 – Newsletter developed for Medicaid Buy-In recipients on employment issues. 





� Kansas–1st Q 2004–Benefits and Outreach specialists developing contacts with Hispanic and Native American groups. 


2nd Q 2004 - Benefit Specialists provided 172 outreach presentations to 1,383 participants; 1325 technical assistance contacts, and 951 consumer contacts.


4th Q 2004 - Benefits Specialists provided 212 outreach presentations to 1,531 participants; 1,409 technical assistance contacts; and 1,811 consumer contacts. Working Healthy enrollment increased by 151 enrollees during the 2004 calendar year.  Benefits Specialists made 10 contacts with under-served populations, including Latino, Native American, and individuals who were previously incarcerated.





� Louisiana–Advisory Council consumers involved in outreach and education on Medicaid Buy-In program.





� Massachusetts–MIG project involved in distributing Medicaid Buy-In marketing material.





� Minnesota–Developed and distributed “Working with Ability” video.  Information on obtaining the video at 


� HYPERLINK "http://www.dhs.state.mn.us/Contcare/disability/ptedescription.htm" ��http://www.dhs.state.mn.us/Contcare/disability/ptedescription.htm�.





� Missouri–State has advocate facilitators to increase consumer awareness of existing Medicaid programs fostering competitive employment. 





� New Jersey– Developed an accessible website for consumers seeking employment � HYPERLINK "http://www.state.nj.us/humanservices/dds/njworkability.html" ��http://www.state.nj.us/humanservices/dds/njworkability.html�.


3rd Q 2004 – Outreach and education effort and including intake screening and referrals for people with disabilities. 


4th Q 2004 - Through a year long planning process for a Latinos with Disabilities Conference conducted trainings and face to face meetings with Latino professionals and individuals with disabilities seeking employment.  Two day conference completed with over 230 people attending.


New Jersey – 1st Q 2005 -   Through a partnership with the University of Medicine and Dentistry, the Hispanic Directors Association, and various other organizations will co-sponsor 1 to 2 conferences on work incentive issues to the Latino community.





� South Dakota–State Coalition of Citizens with Disabilities is a subcontractor for MIG project and disseminates project information and solicits consumer input 


from the disability community.  MIG project placing major focus on training consumers, family members and providers on work incentives.


3rd Q 2004 – Native Americans VR programs and other community rehab programs trained on work incentives


South Dakota 1st Q 2005 – One Stops and VR staff agreed to collaborate on training related to use of Workworld software on work incentives. 





� Utah–MIG staff has conducted 33 training session in 2003 on work incentives. Details on training can be found at 


� HYPERLINK "http://www.uwin.org/training/webpage/trainingSchedule.cfm" ��www.uwin.org/training/webpage/trainingSchedule.cfm�.  MIG project has Outreach and Training Group to advise UWIC on effective ways to educate people with disabilities, family members, service providers, educators, employers about new work incentive programs. 


1st Q 2004–Focus in 2004 is on transitional age youth. Curricula for teachers and transition coordinators, and families and youth were developed. Presentations made to two statewide groups of educators. 


3rd Q 2004 – MIG project is training more Benefit planners in October 2004 





� Vermont–Developed a Guidebook for Consumers on Work Incentives and Employment Resources including: the Ticket program, 


the Medicaid Buy-In, SSA work incentives, and employment resources. 


3rd Q 2004 – Guidebook at � HYPERLINK "http://www.dad.state.vt.us/dvr/vocrehab/vwii/assets/docs/MMYAguidebook.pdf" ��http://www.dad.state.vt.us/dvr/vocrehab/vwii/assets/docs/MMYAguidebook.pdf�





� West Virginia – 4th  Q 2004 - MIG staff conducted sixteen technical assistance, training and dissemination activities.





� Arkansas 1st Q 2005 - Planning marketing campaign to inform people with disabilities about the Buy-In and other work incentives, and to help change attitudes about disability and work. Forming  an Outreach Committee to provide input into marketing plan and materials.


2nd Q 2005 - MIG Outreach Committee met, staff & PR firm began work on marketing plan, staff made first presentation to consumers.





� Hawaii 2nd Q 2005 - Coordinated with BPAO providers to disseminate information on current work incentives from SSA, Medicaid and HUD and to integrate this information as teaching tools in focus group/survey activities.





� Indiana–State is developing contracts with Benefits Planning, Assistance, and Outreach (BPAOs) to develop and disseminate education, outreach and 


training materials for the Indiana Medicaid Buy-In program.


4th Q 2004 Contracted with BPAOs to conduct focus groups and develop education and outreach materials.


Indiana 1st Q 2005 – MIG goal is to build capacity for BPAO in Indiana by establishing and maintaining a Benefits Information Network (BIN). Funds Development of MOU with VR for partnership in this effort.  VR will pay for the services of the BIN,  MIG pays for the training and QA for the BIN.  Development of VR contract with Indiana Institute on Disability and Community to develop BIN.





� Maryland–1st Q 2004–Development of informational material to educate persons with disabilities, employers, and the general public about the Medicaid 


Buy-In program, Ticket to Work, and available services. Exploring using internet to distribute materials.  State continues to collaborate with the Maryland Coalition for Work Incentives Improvement. 


Maryland -  4th Q 2004 – With the implementation of a Medicaid Buy-In program more a reality with fund in the Governor’s Budget MIG project has plans to  educate the public months in advance through coordination with other state agencies, Centers for Independent Living and Employment Networks.





� Nevada–1st Q 2004–Presentations and handouts developed. Developing an agency database so organizations providing services to persons with disabilities 


have information about Medicaid Buy-In program to start in July 2004. 


2nd Q 2004 – MIG staff has conducted workshops to numerous organizations and agencies regarding Medicaid Buy-In program  


4th Q 2004 - Conduct a direct mail campaign to former Medicaid for Aged, Blind and Disabled  clients that had their Medicaid coverage terminated or had been denied.


Nevada 1st Q 2005 - Winter mailer follow up activities were conducted and outreach presentations were made statewide to organizations that provide services to potential Buy-in participants. Nevada implemented its Radio Media Campaign in collaboration with the Nevada Broadcasters Association.


2nd Q 2005 – Secured the Nevada Broadcasters Association to conduct Radio and Television Media Campaign this quarter.  As of the end of May, 2005,  2,493 NCSA's aired statewide valued at $209,225 for an approximate cost of $12,600.





� New York–1st Q 2004–evaluating past contracts and developing new contracts with education and outreach providers.  Developed Tool Kit for applicants for 


Buy-In.  


2nd Q 2004 – MIG grant contracting to enhance the education of Benefits planners related to the Medicaid Buy-In program. MIG contracted with 15 non-profit organizations to disseminate educational materials and perform outreach regarding the Medicaid Buy-In program. 


4th Q 2004 -   Some contracts for education and outreach  awarded. Some contracts awaiting signature.


Planning the first annual stakeholders meeting to bring together consumers, employers, benefit planners, and local district staff with emphasis on outreach and education to consumers and employers. 


4 th Q 2004 Held Conference in November 2004 


New York 1st Q 2005 – MIG project has fifteen outreach and education contractors.





� Oklahoma–Ongoing outreach effort related to promoting use of Section 1619 work incentives including use of pamphlets. . 


Collaborating with the Hispanic community to translate pamphlets into Spanish.


3rd Q 2004 – Joint agency meeting held to develop action steps. 





� South Carolina – 2nd Q 2004 – State is planning program to provide information in Medicaid waiver packets to consumers about Section 1619 work incentives and Medicaid Buy-In. 


3rd Q 2004 – MIG project has contacted disability organizations to assist in public awareness effort to increase knowledge of work incentives under SSI – Section 1619. 


South Carolina 1st Q 2005 – State MIG has contracted with six disability organizations to assist with training of consumers on work incentives. 


Trainings service coordinators  and special education transition coordinators on work incentives in Section 1619 has been held and will be held this summer.





� Texas–1st Q 2004–Subcommittee of MIG project is developing a training session for Benefits Planning and Outreach sites. 





� North Carolina – 3 rd Q 2004 – Hired staff to coordinate outreach efforts and to develop evaluation of outreach effort. 


North Carolina 1st Q 2005 - Conducted SSI outreach by presenting information on the mechanics of SSI Work Incentives to over 100 service professional in three different training sessions.




















� 2. Development and Support of Sub-state Regional Consumer/Advocate-based Information & Outreach Coalitions





� North Dakota–Ongoing effort by MIG staff related to disseminating work incentive information to consumers, VR staff, Medicaid case managers 


Eight Medicaid Buy-In chapters will provide consumer advocacy and assistance in enrolling eligible persons in the Medicaid Buy-In. These chapters are coordinated by the Executive Directors of the Centers for Independent Living (CILs). 





� Missouri – 3rd Q 2004 – State level Coalition of Disability Consumers and Advocates supporting MIG projects efforts to develop local/regional coalition networks. 











� 3.  Development of  Integrated Benefits Planning Systems and Consumer Resource Management System





� California–1st Q 2004–Developed training material and provided benefits counseling material.  Assisted in development of benefits planning website at 


� HYPERLINK "http://www.disabilitybenefits1012.org" ��www.disabilitybenefits1012.org�.


3rd Q 2004 – Plans completed for cross-agency training on benefits counseling and cross-agency training related to supporting employment by people with disabilities. 


4th Q 2004 - Held 2 cross agency training Nov.9-10 in LA and 5 cross agency training Nov.15-19 in Humboldt, Del Norte and Trinity counties. Held additional   2-day benefits planner training in Orange Co. Nov. 3&4.


California 1st Q 2005 - Four days of training completed in San Mateo county in Jan/Feb '05. Three half-day trainings were held in Los Angeles March 15-17. Training planned and scheduled for next quarter in San Francisco and Marin counties.


2nd Q 2005 - Held 5 days of cross-agency trainings in Marin & San Francisco counties for 350 front-line staff of rehab counselors and  Medi-Cal eligibility workers.





� Indiana–State uses BPAOs to identify trends in Medicaid Buy-In program and MIG project staff work with them to troubleshoot issues for individual 


consumers. 


3rd Q 2004 – Contracted with BPAOs to conduct nine focus groups (five completed) as part of the development of an outreach and education program regarding Medicaid Buy-In and other work incentives. Developed partnership agreement with the Department of Mental Health to develop web-based facility for outreach and education on work incentives. 


Indiana 1st Quarter 2005 - Completed draft of new work supports website





� Minnesota–MIG project entered into an agreement with Work Incentives Connection, a SSA-funded State Partnership Initiative (SPI) project.  Website for 


Work Incentives Connection at � HYPERLINK "http://www.mnworkincentives.com/" ��http://www.mnworkincentives.com/�.


4th Q 2004 -  Successful partnership with the BPAO agency. Over 844 Medicaid Buy-In consumers used program.


4th Q 2004 – MIG project goal is to promote paradigm shift for county workers, stakeholders and employers to enhance the employability of people with disabilities.  Participated in training and outreach activities to county staff and stakeholders.  Participated in five county trainings.





� New Mexico– 2003 - Three vocational rehabilitation peer associates provide comprehensive services including benefit counseling and information on the Medicaid Buy-In and assist with applications for the Buy-In at county Medicaid offices. 





� Oregon – 2003 - A Benefits Planning Coordinator was hired and is meeting weekly with statewide benefits planners and SSA’s BPAO group.


2nd Q 2004 – Developing an online benefits calculation tool with Oregon specific regulations entered into software this quarter.


3rd Q 2004 – Developmental version of tool presented at September Benefits Planning, Mentoring and Outreach Workgroup meeting for consumer and staff feedback. 


4th Q 2004 Contract terms satisfied; project completed between SILC and DHS.   





� Virginia 2003 – MIG project developed in partnership with local agencies in northern Virginia a pilot to address systemic problems resulting in under utilization of  Section 1619 work incentives.  


1st Q 2004 – Using a provider tutorial and consumer CD-ROM which was developed under MIG project, statewide training sessions and distribution of materials began in February 2004.


3rd Q 2004 – Consumer education CD revised to improve accessibility for individuals with visual impairments. Measuring improvement on subject knowledge pre/post test is 9 %. 


4th Q 2004 - Final training session for the year took place Dec. 7-8. There were 10 2-day and 1/2 day sessions (289 & 55 attendees respectively). The 2 full-day intensive training sessions were intended primarily for disability service professionals and advocates. The 1/2 day were for consumers and families.


Virginia 1st Q 2005 -  Initial planning for developing  statewide work incentive training efforts based on model in northern Virginia and funded primarily by State  Developmental Disability Council.


Virginia 2nd Q 2005 – State wide work incentive training based on model funded by MIG is now funded primarily by State Developmental Disabilities Council with some supplemental MIG funding.  Training programs continue  throughout the state. The contractor is the Virginia Association of Community Rehabilitation Programs and a regional BPAO. Continued additional 2-day training of stakeholders and consumers in special evening sessions. 





� Wisconsin 2003 -  Health Insurance Resource for the Employed (HIRE).  Information resources to help working people with disabilities, especially those with higher incomes, navigate public and private insurance programs. Research and text completed. These will be incorporated into the Employment and Disability Information website.


1st Q 2004- Has developed four-year action plan for web-based earnings and benefit calculator � HYPERLINK "http://www.wicheq.com" ��www.wicheq.com�.


2nd Q 2004 – Bridges to Work – a website for use by persons with disabilities who are interested in working was developed further.


web site at � HYPERLINK "http://www.thetallguy.com/btw/" ��www.thetallguy.com/btw/�


Wisconsin 2nd Q 2005 - Directly funding benefits counseling for people who would not otherwise be able to access the information. RFA completed and sites selected.





� Connecticut 1st Q 2005 - Increasing leadership role of persons with disabilities and other key stakeholders in the Connect to Work Center by empowering a steering committee.  Steering Committee held first organizational meeting. 60 people representing K-12 & higher education, employers, One Stops, various state agencies and people with disabilities attended outreach forum. Priority focus areas for change were identified. Strategic Planning initiated.





� Maine – 1st Q 2005 – (1) Established contracts with 3 agencies providing benefits counseling services in Maine to provide increased funds from MIG. 2) Began quarterly meetings with these agencies to start resource mapping and strategic planning of current system 3) Began discussions with VR agency about VR support





� Washington–1st Q 2004–State is attempting to develop state-specific software and database to support development of individualized employment plans.


2nd Q 2004 – Preliminary testing of software completed 


4th Q 2004 - Several information technology issues could not be resolved, e.g. automated access to current earnings.


Washington 1st Q 2005 - Funding benefits planning services in two counties.








� 4.  Evaluation & Refinement of Resource Management and Benefits Planning Systems





� California–Comprehensive interagency benefits planning training model including use of Disability 101 website which is a computer-based benefits planning 


calculator specific to California’s programs.  Website at � HYPERLINK "http://www.disabilitybenefits101.org/" ��http://www.disabilitybenefits101.org/�.


� California- 2nd Q 2004 – Subcontracted with World Institute on Disability and San Diego State University to conduct and post benefits planning training assessment of participants in training programs related to knowledge of benefits programs. Will be used to determine needed adjustments in training. 





� Connecticut- 2nd Q 2004 – MIG project provides training, resources, materials, and outreach to support the benefits counseling program.


Connecticut 2nd Q 2005 - Outreach campaign with youth and adults in community designed, developed, implemented. Evaluation methodology developed; Evaluation tools designed and implemented; Successful transition to BRS for adults; Job loss outreach Spanish materials designed and developed; Resource mapping in design phase.





� New Hampshire–1st Q 2004–Surveys sent to individuals receiving benefits counseling to determine employment impact. Will be sent quarterly. 





� Oregon–Contract executed with State Independent Living Council (SCIL) to develop web-based benefits planning tool. 


4th Q 2004 -  Benefits Planning Fee-For-Service Planning Report -   This report documents work done by Centers for Independent Living and the Department of Human Services staff to promote ongoing benefits planning services using a fee-for-service model and rates chances of success as fair to good in several areas of the state.





� Utah–-Survey Results related to Benefits Planning. � HYPERLINK "http://www.uwin.org/uwin/webpage/products/BPAOreport12-2-02.pdf" ��http://www.uwin.org/uwin/webpage/products/BPAOreport12-2-02.pdf�.


Developed a statewide benefits planning network and ensured quality through training and technical assistance. MIG contracted with state VR to conduct training and TA to new providers of benefits planning in various state agencies. 19 individuals received training. 


Utah 1st Q 2005 – Benefits Planning Standards committee has developed draft standards. Benefits Planning Technical Assistance specialist conducts monthly trainings for benefit planners. 48 individuals have been through initial training since July 2003.


� Vermont- 2nd Q 2004 – Evaluation of Benefits Planning program. Reports at website � HYPERLINK "http://www.dad.state.vt.us/dvr/vocrehab/vwii/s5_reports.htm" ��http://www.dad.state.vt.us/dvr/vocrehab/vwii/s5_reports.htm�


Vermont 1st Q 2005 -   MIG funds provided individualized benefits counseling for approximately 30 individuals this quarter, and provided general information and referrals to a significantly larger number.


� Wisconsin–Comprehensive Healthcare and Earnings Query (CHEQ)  benefits planning tool  has been incorporated into the Benefits Planning  training 


curriculum and was implemented in August, 2003 Website at � HYPERLINK "http://www.wicheq.com/" ��http://www.wicheq.com/�.


Wisconsin 1st Q 2005 Online info website (www.thetallguy.com/btw/) and web-based earnings and benefits calculator (www.wicheq.com) critiqued and improved. Four new counties have formed local collaborations to lead info dissemination. Directly fund benefits counseling for people who would not otherwise be able to access the information


� Massachusetts – 4th Q 2004 -   Provided benefits planners with fact sheets on CommonHealth, employer incentives, tax credits, and additional information. CHEC website received 5,246 hits with 38% visiting the MA Employment Network web pages.








� 5. Employer Relations & Accommodations Activities





� Alabama – 2nd Q 2004 – Employer Task Focus Group organized with 10 Alabama employers identified to help identify employer perceived barriers to hiring persons with disabilities. Questionnaires and summary report of focus groupsare being completed.


1st Q 2005 - The Employer Task Force has held 4 meetings with members to discuss barriers to employers hiring persons with disabilities and steps to resolve identified as barriers. A video will be created to focus on employers who hire persons with disabilities and the positive results of the arrangement. The State is pursuing a contract with The University of Alabama.





� Alaska–1st Q 2004–A survey of all PAS recipients of working age is underway to determine their interest in working, barriers to employment, and the 


specific mix of services they would require in the workplace. Findings will be used to identify needed policy changes and target outreach to recipients and employers. 


3rd Q 2004 – 25 % of survey respondents (primarily younger) are interested in work. In depth analysis of those interested to determine needed policy changes and outreach activities. 


4th Q 2004 - Project staff  participated in a December 3 Think Tank to streamline the program and make it more cost-effective.





� Delaware– Employer workgroup. State Chamber of Commerce will disseminate information to serve as sounding board for communication strategies. 





� Illinois–1st Q 2004–Planning for goal of educating employers about the advantages of hiring people with disabilities.  Identifying best employer speakers for 


conferences.


2nd Q 2004 – Has offered contract for designing and implementing four employment seminars to educate employers about programs for persons with disabilities. 


4th Q 2004 - The contractor hosted three seminars in Carbondale, Springfield, and Lisle Illinois. The state  hosted a fourth seminar in Chicago





� Indiana – 3rd Q 2004 – MIG has developed a partnership with the Department of Workforce Development for the development of a Business Leadership Network (BLN) . Have conducted two focus groups with business leaders and developing a business plan for the BLN. 


Indiana – 1st Q 2005 - Developed a business plan. Draft request for quotes to find an executive director home for the BLN .   Major partner, Department of Workforce Development, backed out of project in winter 2005. Change in administration resulted in change in priorities.











� Iowa–1st Q 2004–State conducted three workshops with 200 employers, consumers, and providers on Customized Employment, Medical Technology in the 


Work Place and Telework.


Iowa–1st Q - State began “planning and implementing five employer engagement outreach” efforts. 


2nd Q 2004 – A lecture on workplace mentoring was held with 100 business leaders and consumers in attendance. 





� Kansas–1st Q 2004– Benefit specialists in state make a minimum of two contacts with employers a month to educate them about state’s Medicaid Buy-In 


program. 


4th Q 2004 - Benefits Specialists made 24 employer contacts during the fourth quarter, to educate them about Working Healthy. Benefits Specialists    	require technical assistance regarding contacting employers and presenting to them using employment language.


Kansas – 1st Q 2005 - Benefits Specialists made 43 contacts with employers during the first quarter to educate them about Working Healthy.


2nd Q 2005 - Benefits Specialists made direct contact with twenty-five employers during the second quarter to educate them about Working Healthy.





� Louisiana–Regional Job Fairs to increase job opportunities for persons with disabilities. Six of eight cities are planned. Organized in cooperation with 


regional committees and Louisiana Business Leadership Network. 


4th Q 2004 -  Contracted with Louisiana Business Leadership Network (LBLN) to provide staffing and support services for the statewide job fairs. Job fairs were held in 8 cities in October; statewide more than 130 businesses, almost 2000 jobseekers, & more than 85 resource entities were served; more than 25 persons have been hired & others are still being considered; events were covered by local news programs & newspapers across the state.





� Maine –1st Q 2004–Research study identified who hired persons with disabilities who was on Medicaid and will assist in future outreach efforts to 


employers.


4th Q 2004 -  Buy-In outreach activities, including Buy-In brochure and web site information, with particular focus on Medicaid agency and also Benefits Counselors.


Maine 1st Q 2005 - Maine will engage employers to identify barriers to hiring and retention of workers with disabilities and include employer priorities in the statewide strategic plan. The MIG strategy is to go directly to employers for extensive data on workforce needs, employment barriers, and other information. Seeking this data through existing employer communication channels - both through a business-to-business survey, as well as in existing Chambers of Commerce and similar groups. Therefore MIG project bought three questions in major statewide business survey that goes to more than 400 employers. Will get results of this survey in 2nd quarter  including questions plus cross-tabs with other survey questions. Planned series of meetings with employer groups across state - Will schedule these next quarter. Have coordinated this effort with staff and employer representatives on the state Workforce Planning Council, and will bring results of survey and groups to them for help in analyzing results and using in state strategic plan.


Maine 2nd Q 2005 - Completed a statewide survey of 400 employers, plus completed about half of the employer focus and discussion groups that we have planned. Three questions about employing workers with disabilities were asked of 400 Maine employer as part of annual business to business survey. One question asked about current employment of employees with disabilities, 2 other open-ended questions asked about barriers and support services that affect hiring    Report available at  � HYPERLINK "http://choices.muskie.usm.maine.edu/Materials/emplsurvey05.pdf" ��http://choices.muskie.usm.maine.edu/Materials/emplsurvey05.pdf�





� Missouri–MIG project contracted to conduct employer focus groups.  State is developing a booklet describing the Medicaid Buy-In program for use with employers. 


Missouri 1st Q 2005 - Developing a resource guide for employers to help in the hiring and maintaining employees with disabilities. The guide would be distributed to employers across the state. Preliminary work on the development of the guide has begun.





� New Hampshire - 4th Q 2004 – Strategy was to convene a) workgroup with Governor's Ability Bridges Program (an employer services program) to design a business plan to assist employers in hiring and retaining qualified persons with disabilities, b) a focus group of employers to determine info and resources needed.


An Employer Toolkit report was developed; resource materials were distributed to employers; and mentor system created to share information about successful accommodations.





� New Jersey– Held three regional forums for employers on hiring individuals with disabilities.


New Jersey 1st Q 2005 - New Jersey will contract with the Heldrich Center for Workforce Development at Rutgers to form a Business Leadership Network in the state. Heldrich will involve business, government agencies and people with disabilities in the initial formation.





� North Dakota–1st Q 2004–Conducted employer survey to assess the knowledge base of employers regarding their perspective on employing people with 


disabilities.  Employer Handbook at � HYPERLINK "http://165.234.216.166/medicaid/publications/index.php" ��http://165.234.216.166/medicaid/publications/index.php�.


4th Q 2004 - Employer and Employee manual completed (100 each distributed), self employment manual completed (50 distributed, regional outreach training completed, Statewide transition committee meetings completed;


2nd Q 2005 - Partnering with statewide businesses to create and implement a statewide strategic plan for employment of people with disabilities.





� Oklahoma–MIG project staff involved with Chamber of Commerce in promoting Medicaid Buy-In. 





� Pennsylvania -2nd Q 2004 – Disability awareness meetings with human resources department at local university resulted in significant changes in attitude. This was part of state MIG project established pilot demonstration project. One is in a rural area and one is in an urban area. They are to work with One Stop employment centers (called Career Links in Pennsylvania)





� Rhode Island–MIG project public relations contractor conducted employer focus group and final report will be posted on � HYPERLINK "http://www.rhodetoindependence.org" ��www.rhodetoindependence.org�  


website when it is operational. 


 2nd Q 2004 – Formation of Business Leadership Network(BLN) continues. The Employee Retention Workgroup has been formed and meets monthly. 


3rd Q 2004 – A Trade show booth related to employment of people with disabilities has been developed for multiple venues. A Business Leadership brochure has been developed. 


4th Q 2004 - The RI BLN met monthly & sponsored a breakfast meeting in Dec. with 50+ employers attending.


4th Q 2004 - Employee Retention (Issue Brief) Brief Description. Issue Brief provides a brief overview of the issue of employee retention in general, as it relates to people hired with disabilities, and as it relates employees who have become disabled or have a chronic or progressive disability. 


Report Location   � HYPERLINK "http://www.rhodestoindependence.org" ��www.rhodestoindependence.org�    


Rhode Island 1st Q 2005 - MIG Staff and Steering Committee facilitated 3 BLN Steering Committee meetings this quarter.


 A Diversity Workgroup with membership representing multiple racial and ethnic populations has been formed and met once this quarter; research on successful practices and programs promoting cultural competence has begun.


Rhode Island 2nd Q 2005 - There were 3 meetings of the BLN Steering Committee with MIG project staff  facilitation. Members are planning a November meeting with an EEOC mediator that will be open to employers.


Rhode Island 2nd Q 2005 - Job Fair planning is underway in collaboration with the RI One-Stops; it is scheduled for November 3, 2005.





� South Dakota 2nd Q 2004 – Presentations to employers (CEOs and HR professionals) on employment supports for persons with disabilitie.s 


4th Q 2004 - Collaborated with local SHRM to provide training on employment of people with disabilities to 70 human resource manager in November. 


South Dakota 1st Q 2005 – An employer training workgroup is organized and will be involved in  training  of employers on the employment of individuals with disabilities and work incentives.





� Utah–Governor’s Committee on Employment of People with Disabilities sponsored a Mentoring Day for youth with disabilities to spend with employers. 


Follow up evaluation with employers was very positive.  Employer Focus group Report at    


� HYPERLINK "http://www.uwin.org/uwin/webpage/products/EmployerFocusgroup_Apr2003.pdf" ��http://www.uwin.org/uwin/webpage/products/EmployerFocusgroup_Apr2003.pdf�


2nd Q 2004 – MIG project created a CD with information for employers on employing persons with disabilities: conducted radio campaign, and made presentations to employer groups. 


4th Q 2004 The Utah Business Employers Team (UBET) was created in August 2004 as a committee of the Chamber of Commerce to create awareness in the business community about the benefits of and best practices for hiring people with disabilities. 


Utah 2nd Q 2005 - The UBET committee has plans to expand Disability Mentoring Day in the state. It also is investigating the use of a web-based job sourcing tool (proprietary tool owned by Manpower, Inc. that would be provided for free) that employers could use to recruit individuals with disabilities.


Utah 1st Q 2005 – The Utah Business Employers Team has been endorsed by the Salt Lake Chamber; a mission, vision and values for UBET have been formulated; a formal kickoff event was held at the Chamber on May 5, 2005 with 40 businesses in attendance.





� Virginia–1st Q 2004–In conjunction with Business Leadership Network (BLN) MIG project supported development of an Employer Tool Kit. These draft 


educational documents, brochures and posters are being reviewed by employers through four regional forums prior to their use throughout the state.  


2nd Q 2004 – Regional forum with employers were held in two locations in April  and May 2004 


3rd Q 2004 - Feedback on employer toolkit being incorporated into document.  BLN staff requested funding to design web-based  product  to install on Virginia BLN website. 


4th Q 2004 - The Employer Toolkit was finalized and placed on the VABLN.org website. Input gathered by the BLN during employer forums from businesses around the state indicated that an on-line, menu-driven resource was preferable to hard copy. The toolkit is also available to be loaded onto employers' intranet.





� Wisconsin–Employer Outreach Resource  Goal 1. Employer-to-employer presentation about health insurance resources and other information relevant to 


employing people with disabilities.  2. Production of video to use in presentation to employers regarding hiring people with disabilities. Video is complete.  


1st Q 2004–Formed a statewide network of agencies working on employer outreach, to coordinate and learn from each other. Working with a vocational services provider to pilot presentation to employers. 


2nd Q 2004 – Pilot employer outreach presentations conducted at county job fair for employers and persons with disabilities and to the Wisconsin Disability Navigators. Navigators agreed to utilize employer outreach presentation in their workforce development areas


4th Q 2004 – Employer outreach. presentations made by vocational providers and disability navigator. Built statewide workgroup of professionals involved in employer outreach. Three 'business liaisons' engaged to develop role of business liaison to work in context of person centered planning, and train vocational providers.


Wisconsin 2nd Q 2005 - Fourteen employer presentations completed. Consultation provided  regarding development of business leadership networks.





� Idaho 2nd Q 2005 – MIG will conduct  statewide employer symposiums to increase awareness among employers of the benefits of hiring individuals with disabilities.  Planning team has begun work on employer symposiums.





� Massachusetts 2d Q 2004 – Developing a report on “Employers and Medicaid – What’s the Connection in Massachusetts?”  See description of study at 


� HYPERLINK "http://www.massmedicaid.org/briefs.html" ��http://www.massmedicaid.org/briefs.html�


Massachusetts 1st Q 2005 -   � HYPERLINK "http://www.Foremployers.com" ��www.Foremployers.com�  website is fully operational and marketing efforts have begun. Partnership has been developed with BLN to increase outreach to employers. Presentation was made to New England Council board of directors as part of strategy to increase role of business in meeting project goals.


2nd Q 2005 – � HYPERLINK "http://www.Foremployers.com" ��www.Foremployers.com�  website is updated monthly. Employer outreach continues with a specific focus on trade organizations like Associated Industries Massachusetts.  Worked with BLN on a successful business-to-business event in May.  Partnership has been developed with BLN to increase employer outreach.





� Michigan – 1st Q 2005 – Efforts are underway to expand current coalition of disability advocates and agencies concerned with employment of persons with disabilities (MIJOB Coalition) to include employers and to develop a Governor-appointed Michigan Leadership Council whose purpose is to guide development & implementation of a comprehensive employment system infrastructure for individuals with disabilities.





� Minnesota – 1st Q 2005 - MIG CEO project has goal of specific outreach to small/medium-sized businesses for participation with grant activities. begin micro enterprise activities. 





� Wyoming 1st Q 2005 - Statewide surveys with employers will be initiated to discover successful practices of hiring people with disabilities and people facing economic disparity.  Partnering with state business council to add survey items to preexisting council surveys to business owners. 





� 6. Media or public awareness campaigns for either employers or job seekers





� Alaska 1st Q 2005 - A project assistant with the Alaska Workforce Investment Board has been assigned one-quarter time to assist the Alaska Works Initiative. He will be responsible for outreaching to employers and coordinating the Business Leadership Network.





� Illinois 2nd Q 2004 – Developing plans for a statewide commercial radio campaign to promote the Medicaid Buy-In program. 


4th Q 2004 - The radio campaign was developed, distributed and broadcast as planned.





� Louisiana–1st Q 2004–Outreach campaign to encourage non-working persons to work and to encourage others to work more. Paid and public service radio and 


TV ads are being prepared.  Workshops for consumers and others continue statewide. 


MIG contracted with Louisiana Business Leadership Network to provide staffing and support services for a statewide job fair to increase employment opportunities for persons with disabilities. Job fairs have been schedules for 7 locations in state. 


4th Q 2004 -Job fairs were held in 8 cities in October; statewide more than 130 businesses, almost 2000 jobseekers, & more than 85 resource entities 	were served; more than 25 persons have been hired & others are still being considered; events were covered by local news programs & newspapers 	across the state


4th Q 2004 -  Conduct statewide media campaign consisting of radio and outdoor advertising; produce promotional items and literature about Ticket to 	Work, NDEAM job fairs, the Medicaid Buy-In program, available services, and other supports. There were 563 radio ads ran on 25 stations statewide 	through October; projected audience was 819,000 adults a total of 3.9 times each. Sound clip and statistics are available at  � HYPERLINK "http://www.LaMPP.org" ��www.LaMPP.org�


Louisiana – 1st Q 2005 - Statewide teleconference meetings were held on 02/21 & 03/15; job fairs are being scheduled in 9 cities on 10/4, 5 or 6.





� Massachusetts 2nd Q 2004 – Published summer edition of Disability Issues See at � HYPERLINK "http://www.masschec.org" ��www.masschec.org�   as a means to provide individuals information on supports that will support work. 





� Minnesota developed and distributed “Working with Ability” video.  Information on obtaining the video at � HYPERLINK "http://www.dhs.state.mn.us/Contcare/disability/ptedescription.htm" ��http://www.dhs.state.mn.us/Contcare/disability/ptedescription.htm�





� Missouri – 3rd Q 2004 – MIG project provided information on the Medicaid Buy-In to state legislative Black Caucus conference; information form state NAACP conference and at National Youth-Leadership Conference. 





� Nebraska–Consumer/employer brochure created, website went live, and local Nebraska 800# established, TV commercials and newspaper press releases.


4th Q 2004 - Media was created in conjunction w/Governor's recognition of 150 employers who hire people w/Disabilities. Radio spot was written for Gov. Letter from Gov to worker & employers.


1st Q 2004–Consumer Network (People with disabilities organized by local Independent Living Center and League of Human Dignity) recruits persons with disabilities to be part of Network. Members provide information to consumers, One-Stops, and employers after they are trained on presentation skills. Intent is to change culture change toward employment.


3rd Q 2004 – Consumer Network activities included 71 peer counseling sessions. Having difficulty in identifying consumers in rural areas. Developing a web site to post results of efforts to employ people with disabilities.  





� New Hampshire–Leadership conference held on disabilities, diversity, employment, and education for educators, legislators, workforce, businesses and 


service providers.  


1st Q 2004–Medicaid Buy-In outreach included: brochures at Medicaid offices, One-Stops, mental health peer support centers, developmental disabilities area agencies, radio spots and website from CIL, and presentations by benefits counselors. 





� New Mexico–Contracted for the development of a marketing plan targeting persons with disabilities and employers. 


2nd Q 2004 - Radio spots have been run throughout the state. 


New Mexico 1st Q 2005 – Department of Vocational Rehabilitation will develop Marketing Plan  for Medicaid Buy-In program with goal of  partners hosting 2 public forums per year w/potential employers describing positive outcomes that encourage employment & increase the employment of WDI program clients by 25% per year.





� New York–1st Q 2004–Planning stakeholders conference to be held in November to increase awareness of Medicaid Buy-In and  will include consumers, 


employers and benefits planners. 


4 th Q 2004 - Held Conference in November 2004 





� North Dakota–1st Q 2004– Developed Medicaid Buy-In brochures and fact sheet. See brochures and fact sheet at 


� HYPERLINK "http://165.234.216.166/medicaid/publications/index.php" ��http://165.234.216.166/medicaid/publications/index.php�.


3rd Q 2004 – Developing promotional video related to informing public related to employment options for people with disabilities 


4th Q 2004 - Distributed promo video (23 dvd'd,172 vhs,128 cd), promo commercial starting airing, distributed 6,000 brochures, distributed 1,600 reference guides to ND public.





� Oregon–Contracts with State Independent Living Council and local CILs   to conduct outreach regarding positive aspects of hiring people with disabilities and to disseminate information to current Medicaid recipients of availability of Medicaid Buy-In and benefits planning services. 


Participated in four “Independence Fairs” intended to enhance attitudes of staff employers and consumers related to employment of people with disabilities. 





� Pennsylvania–Posters and educational brochures developed and printed. 22 mini-grants awarded for outreach. Employment reference guide developed for rural area. 


2nd Q 2004 – Held 51 community outreach events reaching approximately 2288 people. Began assembling success stories for video project.


 4th Q 2004  - Developing videos with contractor to promote the Buy-in and another to the business community;


Pennsylvania 1st Q 2005 - Rural resource guide completed. Videos developed. Currently working on video distribution lists.





� Rhode Island–The MIG Project Outreach Workgroup has conducted focus groups, is developing a newsletter, informational mailer, and website. 


2nd Q 2004 – A public awareness campaign designed to increase employment opportunities for people with disabilities has produced a website and newsletter and Employer Resource packet.


Rhode Island 1st Q 2005 – Planning for  a  Job Fair.





� Utah 2003 – Developed a Public Awareness Campaign on employment of people with disabilities. Included radio spot, an interactive CD for employers and job seekers with disabilities, posters, websites and a toll -free hotline. Named “Work Ability: Opening Doors to Work”.


3rd Q  2004 – 2000 CD distributed .Radio ad run for 8b weeks. 


4th Q 2004 - Training was provided to 1,150 individuals with disabilities, family members and service providers to inform them about work incentives and supports in Utah. Training products are available on DVD and website.





� Vermont–1st Q 2004–Employer-focused marketing to employers about resources to assist persons with disabilities to find and maintain employment. Print 


ads in business journals in state and radio campaign.


2nd Q 2004 – Developing means for support of the Business Leadership Network as part of effort to increase consumer and employer awareness of work supports. 


4th Q 2004 - Coordinator and marketing support for Business Leadership Network


Vermont 1st Q 2005 - Provided coordinator support to help develop the employer-run Vermont Business Leadership Network.


Ongoing radio campaign conducted throughout the quarter





� Connecticut 1st Q 2005 - Implementing an outreach campaign to be used with target populations.  Marketing firm identified and contract initiated. Outreach materials for Youth and Adult Community Bridging Pilots (CBP) produced; outreach campaign designed and implemented; Job loss outreach strategy developed and materials designed. Data collection and analysis initiated.


� New Jersey – Investigating shared venture with Dept. of Education, office of Special Education to produce video on comprehensive work supports to prepare youth with disabilities in transition – both college bound and non-college bound.





� South Carolina 3rd Q 2004 – State MIG is making plans for a statewide conference on disability awareness to increase employment resources for persons with disability. 


South Carolina 2nd Q 2005 – MIG is conducting consumer workshops on work incentives.





